Each of these corresponds to a slide(s)  and this will be marked in the final version. 

Add whatever you think is necessary.  
Slide 2: Pittsburgh biking: might be fun, but no one would claim it to be easy,

Slide 3: Its got steep hills, poorly maintained roads, innovative drivers, and of course, the weather.  

Slide 4: Pittsburgh experiences all four seasons to their full inclement capacities, which only adds to the challenges offered to cyclists by the topographical severity of the area.  

Slide 5: In concentrated urban areas across the country, bicycling is seeing a notable resurgence that seems to have a cross-generational appeal.  

Slide 6: Some like it for the low cost, some like it for the image, some like it for the ecofriendliness, some like it for the health benefits, and some just like it for the fun outfits. 

Slide 7: But whatever the reason is, people seem to want to bike more these days. “Bike-friendliness” as a concept has taken on a new importance for folks when they’re deciding where to live, though methods for meaningfully quantifying such a trait remain elusive. 

The point is, if a city – such as Pittsburgh - wants to appear progressive and attractive to  young people, its planners could do worse than to examine its own “Bikeability,” and to make whatever changes it can to improve that standing, and make for a more bike-friendly town. 

Slide 8: For our project, we chose to focus on the impact of the weather on Pittsburgh bicycle rider-ship for adults within the city limits, to try and gain some understanding of how they respond to the challenges posed by this meteorologically schizophrenic city.  We felt that our data could be very useful to the City of Pittsburgh’s newly appointed Bike Czar – the first such city-sponsored post in the nation, intended to spearhead committees and investigations aimed at making the city more accessible to bikes – as well as to Bike Pittsburgh, a local nonprofit bicycle advocacy organization.  

Slide 9: To help us understand the relationship between cyclists in Pittsburgh and the weather, we drafted a brief questionnaire that would also help us understand the cyclist demographics a bit better. 


First, we asked their age, to make sure they were over 18

Then, we asked whether they were male or female, what neighborhood they lived in, and whether it was in the city limits. This helped clarify our sample pool by making sure we were actually speaking to individuals who reside in the city proper. 

Then, we asked if they rode a bicycle. If they answered “yes,” we asked them 

-whether it was a new bicycle, or one that was used or rebuilt of used parts, and how much their bike cost them

- We inquired as to whether the individual’s bike was their main mode of transportation; if the answer was “no,” we asked what their primary mode of transportation was

- We asked if they used their bike for their commute, and if so how often. If the answer was no, we asked for their reasons

- Then we asked them which season, if any, placed the greatest restrictions on their bicycle riding, and why.

-Finally, we asked if they felt there was anything that City of Pittsburgh could do to facilitate an accessible atmosphere for bikers, and increase bike rider-ship. Then, we thanked them for their time. 

Slide 10: To select our sample, we obtained a list of all of the prefixes in the Pittsburgh area code (412) from whitepages.com.   Then, to make sure that no one prefix is favored more heavily than another, we used the information on the same website to determine the number of telephone numbers with that prefix, allowing us to weigh the probabilities appropriately. Once a prefix was selected, random-digit dialing was used to determine the remaining numbers.  We have chosen to utilize the stratified random sampling (proportionate allocation) method for our survey, to more accurately reflect the diversity of the distinct Pittsburgh areas. 

Slide 11: We have encountered few glitches at this point in our research, although we anticipate that the more open-ended questions will need to be organized into something quantifiable in order to be useful for this particular project. However, though we may be glitch-free at the moment, we are perpetually on the lookout for potential problems, and are unafraid to face them.

At this particular time we have not calculated the non-response rate, although there seem to be certain prefixes where people are more easily reached during the early afternoon.  

While it may not be a statistical success, we’ve been met with a lot of enthusiasm about this project from some of the individuals we’ve called, which is encouraging considering these are cold calls to literally random people.     

Non-responders seem like they just don’t want to be bothered by anyone; we haven’t had any hurt feelings, yet!

--

We plan to cut off data-collection sometime in the next week or so. Though we stand by our decision to survey by telephone, it can be a bit time consuming! 

Slide 12: Though we’ve made good progress so far, there is much left to do.  Since we will not be able to meaningfully organize – and attempt to quantify – the open-ended questions until the data collection is completed, we have yet to determine what this survey will really reveal about the relationship between Pittsburghers, bicycling, and the weather. 

Slide 13: For more information about bicycling in Pittsburgh, visit bike-pgh.org or freeridepgh.org>   If anyone has any questions about any of the presented information, ask us now!

